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Abstract 
This paper is about the credibility of news, and whether there is a general consensus that one 
medium is more favorable than the other, when debating the reliability of online news versus 
print. Some articles tend to suggest that print is still the primary preferred source for news, while 
many hint at the possibility of the internet as the new way for news to spread. Comparisons and 
contrasts aside, this paper also looks at the notion of slight apathy when dealing with media 
outlets, due to the growing number of places to get the same pieces of information.  
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The Credibility of News in Online and Print Media 

 Many citizens wonder whether the news they are getting is completely trustworthy and 

factual. As whispers of “fake news” fill the ears of the everyday reader, the truth can seem, at 

times, elusive. Whether or not news on the internet is credible, and whether or not it is more 

credible than print news is something to ponder. Different factors, like accessibility, familiarity, 

and trust, play into the average news reader’s opinions of a specific media outlet. While most 

views on credibility can be subjective, there may or may not be a correlation between the 

credibility of news and the medium used to present it. 

Literature Review 

 There are various studies which back up the internet as the most credible form of news. 

There are also studies which support print media as the most credible way to share news. 

Generally, both are viewed as equally credible, but there is also the factor of availability to 

consider. Are some news outlets only considered to be valid by those who are familiar with 

them? Are the more accessible outlets always the ones that are more popular? 

Internet News 

 The question of whether or not news on the internet is credible has become less and less 

necessary as time progresses. In a study by Flanagin and  Metzger (2007), it was concluded that, 

according to the present data, online news was viewed as a more credible form of news than print 

or television. Kim and Johnson (2009) conducted research on the preference between print and 

online media in South Korea, and the results were that online news was more commonly used, 

therefore it was more credible. People who are more involved in politics tend to accept the 

internet as the most credible source for news (Johnson & Kaye, 2000). 
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 Within the realm of internet news, there are endless outlets for gaining information. The 

difference between various news websites can be very extreme, and some platforms are viewed 

as more credible than others. The idea of social media as a valid news outlet was studied by Lin, 

Spence, and Lachlan (2016), who concluded that news gained from social media can be viewed 

as credible by the general public. Westerman, Spence, and Heide (2013) also did a study on 

credibility of news through social media, specifically Twitter, and the results were that, while 

Twitter could offer credible news to an extent, people were more likely to rely on traditional 

online sources for news. The factor of urgency in a situation could sway the opinion, though, 

depending on whether or not a newsworthy tweet was created by a civilian at the scene of an 

event. 

 Blogs are a topic that seem to be of interest to many current media scholars. In 2004, 

Johnson and Kaye conducted research on blogs as news sources and determined their credibility 

to be growing. According to Banning and Sweetser (2007), most people view non-traditional 

media to be just as credible as traditional forms of media. The validity of blogs was also 

researched by Kang (2010), whose results were that blogs are acceptable for distributing news. 

As the internet is used more, the general opinion of blogs is becoming more and more accepting 

as a reliable way to receive news. Other studies about blogs include Qing and Oyedeji (2011), 

who concluded that personal blogs were viewed as just as credible as institutional blogs. 

MacKay and Lowrey (2011) did a similar study and determined that personal blogs were 

generally viewed as more credible than online news sources and journalist-run blogs. 

 Generally, the attitude is that news from the internet is just as valid, if not more valid, 

than print, television, or other forms of news media. In a study by Mehrabi, Abu Hassan, Ali, and 
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Sham (2009), it was concluded that, while internet might not always be the most credible source 

for news, it is often the most readily available, although the anonymity allowed by the internet, 

which can aid in the distribution of credible news, can also harm its reputation as being entirely 

trustworthy. 

Print News 

 As the internet grows in popularity, people often ponder the fate of print news media. 

Generally the internet is gaining a lot of attention because of its ability to be more accurate and 

up-to-date, but print has been around longer, and can be perceived as more reliable because it is 

familiar. Print was determined to be the most credible form of news, according to Kiousis (2001). 

A study on the credibility of news on the internet versus print in Germany was conducted by 

Schweiger (2000), who said that print was more reliable, although internet news was more fresh 

and gaining in popularity. As time progresses, fewer studies are concluding that print is more 

credible than the internet, in regard to news, although there are many studies that emphasize the 

equality in credibility seen by readers in both web-based and print news. 

 As the internet allows media to converge in new ways, it gets harder to distinguish, or 

really care, about the initial method of retrieving information. Print news outlets have online 

ways of distributing news, so they could be thought of more as partners than competitors in some 

aspects. Bucy (2003) determined that, although it can vary depending on age groups, there is not 

as much of a preference for one over the other. 

Familiarity vs. Credibility 

 There are quite a few studies that show the main contributing factor in a person’s opinion 

of a source’s credibility is familiarity. In a study about blogs by Sweetser, Porter, Chung, and 
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Kim (2008), the consensus was that the more a person uses a medium, the more likely they are to 

view it as credible. Gaziano and McGrath (1986) found that people who watch television tend to 

think it is the most credible source for news, while those who read the newspaper more tend to 

believe that print news is the most credible. A study about credibility through familiarity was 

conducted by Waid-Lindberg, Dobbs, and Shelley (2011), and it was concluded that trust in a 

medium is the equivalent of its credibility to the viewer, and opinions on the trustworthiness of a 

source directly relate to its credibility.  

 On the contrary, in 2014, Rahman found that, just because television was typically the 

most used form of media in the area where the information was gathered, that did not mean it 

was the most credible and reliable source for information for those people. The availability of 

media can directly influence its credibility - television, internet, and print are the most available 

ways to spread and gain news (Savolainen, 2007). Those three media are also the most popular 

outlets for the distribution of news, but it is not necessarily true that they are the most popular 

only because they are the most accessible, they might be the most popular because they are the 

most efficient, and generally the most credible.  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Hypothesis 

 Online media is perceived as more credible than print media, so print media is seen as 

less credible than online media. Print media is perceived as more credible than online media, so 

online media is seen as less credible than print media.  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Methods 

 In this study, a convenience sample of undergraduates at a small southern liberal-arts 

university was employed in an experimental study examining respondents’ perceptions of the 

credibility of news stories from both online and print sources. Undergraduate students in 

introductory mass communication classes were presented with a constructed news story which 

was presented as being from the New York Times, the Wall Street Journal, the Drudge Report, or 

the Huffington Post (print/liberal, print/conservative, online/conservative, and online/liberal) 

sources. They were asked to rank themselves on a 100-point scale from conservative to liberal, 

and to answer questions about their gender, class standing at the university, and perceptions of 

the credibility of the study using the Meyer- Gaziano scales as validated by West (1994).   

 Participants were informed that the study was designed to explore their reactions to a 

news story, and informed consent was obtained. Participants were informed that all information 

obtained would be confidential. Participants were randomly assigned to the four conditions, and 

the participants generally completed the questionnaire within 10 minutes. After completion of the 

instrument, participants were given an oral debriefing by the researcher.  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Results 

. tabulate hicred print, chi2 

             |       print 
hicred   |     0          1   |          Total 
———+—————-+————- 
          0 |    14           7 |               21 
          1 |      9         15 |               24 
———+————-—+————— 
    Total |      23       22 |               45  

Pearson chi2(1) = 3.8130 Pr = 0.051  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Conclusion 

 The results of the study show very little correlation between the credibility of print media 

versus online news, in regard to one considered as more credible than the other. This further 

supports the attitudes of a strong preference for one as insignificant. With the excess of ways in 

which we can receive information in this day and age, there is not much difference in most media 

sources and the information they can give out to the public. The internet challenges the speed of 

print media, but print media has always been around and the internet is still relatively new. 

 With the growing acceptance of the internet as a credible news source and more and more 

people being born into an era where a computer is more commonly accessibly than a newspaper, 

the way in which we receive news is becoming less and less important. If an article online is 

false, fact checking and other competing news sources will overshadow any misleading news 

sources and truth will eventually prevail.  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